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Resumen

El sector turismo ha tenido un crecimiento década tras década a nivel mundial, es evidente
que en la pandemia COVID-19 fue un sector bastante afectado, pero con la reactivacién del
sector se tiene un panorama positivo principalmente en Medellin. El objetito principal del
trabajo es estudiar la viabilidad de crear una empresa de turismo en la ciudad de Medellin
durante la pandemia COVID-19, cuyo propésito es identificar por medio de la literatura
argumentada en articulos relacionados al turismo, creacion de empresas del sector y lo viable
que puede ser en la actualidad; para la creacion de la empresa es indispensable tener claro el
tipo de producto o servicio que se va a ofrecer, la poblacion a la cual va dirigido la oferta 'y
tener un plus en el servicio como lo es la atencion al cliente. Es importante conocer el
comportamiento antes y durante la pandemia en cuanto al flujo de personas que entran a

Colombia a gozar del turismo, se plantea desde las redes sociales la publicidad necesaria para



lograr una posicion importante en ventas de los planes turisticos; para una buena ejecucion
de la empresa se elabora un estudio geografico y social para identificar el segmento

poblacional el cual se va a enfocar el servicio turistico.
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Abstract

The tourism sector has had growth decade after decade worldwide, it is evident that in the
COVID-19 pandemic it was a very affected sector, but with the reactivation of the sector
there is a positive outlook, mainly in Medellin. The main objective of the work is to study
the feasibility of creating a tourism company in the city of Medellin during the COVID-19
pandemic, whose purpose is to identify through the literature argued in articles related to
tourism, creation of companies in the sector and what viable as it may be today; For the
creation of the company it is essential to be clear about the type of product or service that is
going to be offered, the population to which the offer is directed and to have a plus in
service such as customer service. It is important to know the behavior before and during the
pandemic in terms of the flow of people who enter Colombia to enjoy tourism. The
necessary advertising is raised from social networks to achieve an important position in
sales of tourism plans; For a good execution of the company a geographic and social study

is elaborated to identify the population segment which is going to focus the tourist service.
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